COLLECTION IMAGE FEES
THE J. PAUL GETTY MUSEUM and GETTY RESEARCH INSTITUTE

e All orders are subject to approval, particularly for orders that require digitization or for
any order larger than 20 images.

A119N)

e Fees apply to all orders except those for images available for free download on
Getty’s websites. See next page for more information.

e Fees are subject to change.

e All fees are per image.
e All sales are final.

e Payment by American Express, MasterCard, or Visa is strongly preferred. However,
we will accept checks and wire transfers. Payment instructions will be provided on the
invoice.

e Prepayment may be required for some orders.

e The fees for publication use include a high resolution digital image (TIFF file), with the
exception of images for use in websites, blogs, and digital applications, which are
optimized for screen viewing.

e Allimages are delivered electronically through Hightail free of charge, unless other
arrangements are made.

e For complex orders, a fee of $50 per hour will be charged for special handling and
retouching.

e Unless otherwise noted, the release of a digital image by Getty in no way grants or
denies copyright permission for reproduction in any publication, production, or media.
Identifying copyright holders and obtaining permission is the responsibility of the
requester.

e Accompanying uses requested simultaneously with a primary publication/production are
defined as additional formats that include, but are not limited to:

- Digital applications and software

- DVDs

- Ephemera

- Promotional or educational material
- Websites, blogs, or social media
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OPEN CONTENT PROGRAM
HIGH-RESOLUTION, DOWNLOADABLE IMAGES
NO PERMISSION REQUIRED OR RESTRICTION ON USE

Getty makes available, without charge, all available digital images to which Getty holds the
rights or that are in the public domain to be used for any purpose. No permission is required.

Images available through the Open Content Program include thousands of works from Getty’s
collections. Visit Getty’s website to browse all available open content images and to get
answers to frequently asked questions.

The following service fees apply if color correction, resizing, or additional digitization is
requested for an existing downloadable image:

e A $15.00 flat service fee per image is charged to scholars for color correction,
resizing, or additional digitization.

e A $50.00 flat service fee per image is charged to all others for color correction,
resizing, or additional digitization.

Service fees are subject to the payment and delivery requirements as set forth on the previous
page.

Please see the following pages for fees applied to images not available through the Open
Content Program.
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http://www.getty.edu/about/opencontent.html
http://search.getty.edu/gateway/search?q=&cat=highlight&f=%22Open+Content+Images%22&rows=10&srt=a&dir=s&pg=1
https://www.getty.edu/projects/open-content-program/faqs/

STUDY, REFERENCE & LECTURE (print or digital)

Getty allows researchers to download collection images free of charge from our website for
personal or classroom use. You may place an order for a digital image if it is not available
online.

Please visit the links below to view Getty’s digital collections:

Getty Research Institute digital collections

The J. Paul Getty Museum Collection
Note that images of copyrighted works from the Museum collection may not be reproduced as
display prints for personal use.

SCHOLARLY OR NON-PROFIT PUBLICATIONS (print or digital)

Includes, but is not limited to: scholarly books and journals, exhibition catalogs, conference
proceedings, dissertations, association journals.

Number of copies Number of copies
5,000 or less 5,001 or more
Interior Interior
$15 $50
Cover/Two-page spread Cover/Two-page spread
$15 $100
No charge for accompanying uses. No charge for accompanying uses.
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https://primo.getty.edu/primo-explore/search?vid=GRI
https://primo.getty.edu/primo-explore/search?vid=GRI
https://www.getty.edu/art/collection/
https://www.getty.edu/art/collection/

FOR-PROFIT EDUCATIONAL AND COMMERCIAL PUBLICATIONS (print or digital)

Includes, but is not limited to: textbooks, dictionaries, encyclopedias. Commercial publications

may be subject to approval.

Number of copies

5,000 or less

Interior
$75

Cover/Two-page spread
$100

Each accompanying use in

print or digital format + $25.

Number of copies

5,001 - 50,000

Interior
$125

Cover/Two-page spread
$200

Each accompanying use in
print or digital format + $100.

Number of copies

50,001 or more

Interior
$200

Cover/Two-page spread
$300

Each accompanying use in
print or digital format + $150.

COMMERCIAL MAGAZINES & NEWSPAPERS (print, editorial use only)

Getty Research Institute collection only

For editorial use of the J. Paul Getty Museum’s collection images, contact the Getty’s
Communications Department at communications@getty.edu.

Circulation

50,000 or less

Interior
$100

Cover/Two-page spread
$200

Each accompanying use in

print or digital format + $75.

J. Paul Getty Trust

Circulation

50,001-100,000

Interior
$150

Cover/Two-page spread
$250

Each accompanying use in
print or digital format + $125.

Circulation

100,001 or more

Interior
$200

Cover/Two-page spread
$500

Each accompanying use in
print or digital format + $200.
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WEBSITE, BLOG & DIGITAL APPLICATIONS

Includes, but is not limited to: smart phone/tablet applications, computer software, CD-ROMs,
social media.

Scholarly or Non-Profit For-Profit Educational Commercial
$15 $100 Considered per project
EPHEMERA (print or digital)

Includes, but is not limited to: invitations, newsletters, brochures, flyers, announcements, and
other promotional material.

Scholarly or Non-Profit For-Profit Educational Commercial
$15 $50 Considered per project

Event Poster or Banner $50.  Event Poster or Banner $200.  Considered per project

For exhibition use, see below.  For exhibition use, see below.
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EXHIBITION USE OF REPRODUCTIONS (print or digital)

Information about borrowing Getty Research Institute collection materials

Information about borrowing J. Paul Getty Museum objects

Getty Research Institute Collection only: Exhibition Display fees always apply. These fees are
separate from fees for other uses.

Exhibition Display Promotional Signage
(including gallery graphics, didactic (poster/banner)
panels, labels)

$45 $65

Internet or promotional use + $25. Internet or promotional use + $25.

THEATRICAL, TELEVISION BROADCAST & INTERNET-STREAMED CONTENT

Non-Profit Educational For-Profit Educational Commercial

$50 $100 Considered per project

Each accompanying use in Each accompanying use in Considered per project
print or digital format + $25. print or digital format + $50.

(Includes DVD, Internet, (Includes DVD, Internet,

educational, and promotional educational, and promotional

use.) use.)
|
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http://www.getty.edu/research/library/pdfs/borrowingmaterials.pdf
http://www.getty.edu/museum/loans_art_objects.html
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